
What is Elieux Eco Level license?

In this project based on the concept of "value that echoes in your heart", each company commits their main strength (service and products/art), and 14 

companies worldwide bring their energy together in a joint promotion license between their different industries. (The planned agreement date is 2018.) At a 

single place every year, we will hold creative awards, together with customers who have a high understanding of arts and new technology and the world's 

top 100 
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These divine features have been assembled here,

in this high-quality space that enhances the images of the brands and companies that take advantage of them.



A license that combines the world's most advanced
Collection Elieux(creative awards) and Elys Station (sales space by VR).
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Elieux License

lieux Eco Level License = Collection Elieux (Award)   Elieux Station VR 

Collection
Elieux

Elieux Station

63 8275 8 4 63 9 71 9 1 63 0 4



Collection Elieux International

Collection Elieux International    

Elieux Eco Level license Global Competition

[Project name] "Elieux Eco Level International Licence Project 2018-2020"
[Form] A global collaboration in the form of "missions" where a single concept is pursued by different industries (14 companies worldwide) 
[Global Mission] Positive values are set against negative factors like economic uncertainty, terrorism/war/global warming 
[Purpose] To bring together services and products/art that contribute to the 14 prominent companies' ecology in the creative world (including eco 
activities, a beautiful energy between people and the earth), and create a long-tail boom in the world, in pursuit of essential values. 
[Decision on the14 companies] After receiving presentations from each company, one company in each field (by type of product) will be selected. 
(Selection criteria: creativity that touches the heart, products and artists that possess the strong influence necessary to meet the needs of the time)
[Project content] With the Collection Elieux event (world awards) as the central activity, presentations/exhibitions/sales will be developed in a place 
with an environment of perfect brand safety, where the brand image can be protected. Creation of a worldwide boom.

[Deadline for competition application] September 30th, 2018
[Companies' proposal] From the content of the license project below, please select a project of your choice.
[Selection method] After looking at the content of each company's application, and watching their presentation, one company from each field (by type 
of product) will be selected
[Basis for selection] products and artists that possess the strong influence necessary to meet the needs of the time
[Contents of competition presentation] The contents of your proposal should include the vision and planning for how to embody the joint project of 14 
companies when your company participates in it.



One Part of the License - “Collection Elieux”

There are many young people in Japan as well who are unable to do what they want to do and have
trouble finding where to direct their own energy. Now the time has come for us to create a sphere of
activity where people can use their own skills, and to release the joy and love of people around the world.
We came up with the idea of this license based on the Creative Award because we wanted to create a
place where things would be appreciated for their true value and find their way into the world.

If aiming at full automation with AI and robotic technologies means making people truly happy, then we
have a profound respect toward this goal.“Mankind needs to bring its state of mind one step higher from
mechanical labor and do more creative and valuable works that only human beings can do, in order to
reach spiritual joy. And this is why we are moving this project forward” When the talent of people around
the world unfolds through this Olympics of new arts, new waves will follow in various fields.

Percentage of unemployed young people
(Japan) 15 to 34 years old
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Creating a Cinderella story (product/art) myth 
that will resonate with the world‥‥

World Award

Sharing	the	vision	(cultural	capital)
Give	people	a	clue	to	your	company's	Cinderella	story,	giving	people	the	true	nature	they	desire,	and	a	chance	to	connect	with	the	world	and	share	the	project	identity
We	think	about	‘to	whom,	where	and	how’	we	could	convey	the		“core	values,	and	connect	the	clients’	minds	and	the	brand’s	image.
At	the	core	of	the	concept	"godlike	beauty	of	god",	the	identity	which	this	creates	will	elevate	the	brands	and	products	to	a more	universal	level.

The beauty of god project, for making people together with the planet beautiful 

Elieux Eco Level
An international license project with 14 companies worldwide (products/art)

World’s top 100 judges × world’s Crowdfunding review vote 

Crowdfunding ... Make an announcement of the event. Solicit for the contestants. Online voting for award.
Crowdfunding messenger(hero) ... We based on the messages from key members from your
company and licensee company, world’s top 100 judges from various industries .

A virtual participation type event where contestants share the stage with their audience of fans and supporters in
a united world. Works of art and dramatic concepts are presented in the internet (Crowdfunding, SNS, internet
Media) and contestants can be applauded.

Strategy combining media in world
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Strategy combining
media in France

PR in the venue France

Adopt a strategy of infiltration in the heart of representative target living universe: Work Transport Shopping

•In terms of geographic targeting, we need to work primarily on Paris-IDF with a massive OOH
                > Examples of cultural networks (JC Decaux) … 1020faces
                > Example reinforcement on Metrobus governed networks … 2450faces
                > Taking speaking station (s) - Railway station (s) selected (s) TBC
                > 730 Faces > 12 faces > 18 faces > 260 faces
                > 350 faces > 2100 faces

• For Internet : Presence Display on media types
                 LeFigaro.fr, The Equipe.fr, Libération.fr, Lemonde.fr, Time out, Yahoo, Métro.fr, L'Express, 
                 Le Nouvel Obs, Le Point, Facebook ads / Twitter ads ...

• For Press : In National Daily Press, you have to communicate on:
                 Le Figaro, L’Express, Le Poin, Le Nouvel Obs, Libération, Le Monde, Les Echos, L’Equipe, Le JDD 

                 • Daily Press Free come in sounding the Out of Home network transport (Metro & train stations)  
                 with speaking in, Metro, Direct Matin.

OOH : Champs Elysees

For Internet

For Press

2018
NovemberOctorber

For Magazine

Event November, 3
PRESSE NEWSPAPERS

PRESSE MAG

�UT �F H��E DISPLAY

DISPLAY

FASHION TV

Collection Elieux International    12



PR in the venue France : TV

TFI

TF1 (té effe un pronounced [te ɛf œ̃]) is a private national French 
TV channel, controlled by TF1 Group, whose major share-holder is 
Bouygues. TF1's average market share of 24% makes it the most 
popular domestic network. It is also considered to be the most 
viewed television channel in Europe.

• On the other hand, we got to be permanently present on MYTF1, 
with more than 8,000,000 views per month:Our strategy:

 1) To associate 100% with the MyTF1 platform on all screens, in a 
totally premium universe  brand safety (device subject to 
inventory)
• Dressing the home page for 3 days
• Interstitial on the mobile for 3 days
• Exclusive display sponsoring of the mini-player
• 1st pre-roll position on the entire site for 3 days
• IPTV Brand Channel for 2 days to promote your content

2) Privatization of all 4 replay screens on one day
• Presence on all advertising formats, 100% of voice share
• Budget: (in addition to the current estimate): 150K € net3) Edito On 
Demand: brand tab within the MyTF1 News site
• Create branded content with a branded tab in the colors of the advertiser 
with articles and videos
• Possibility to integrate a live capture produced by the advertiser
• Budget: (in addition to the current quote): between 50 and 100K €
• (excluding live video technical fees)

PR in the venue Inernational : TV

Fashion TV
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Elieux Eco Level license Global Competition (14 companies)

Collection Elieux International

Elieux Station VR = TV PC Phone Experience
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Elieux Station
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Current status and requirements of the world markets

As shown in the survey results below, Internet shopping has become commonplace. This can also be applied to the purchase of tickets for entertainment, such
as music and movies (DVDs). Price, quality assurance, reliable information, and trust for the product and seller are of paramount importance. If these factors
are confirmed and you decide you need the product, you will not hesitate to click.
However, shopping and entertainment are not merely matters of the brain for the user. They are experiences that offer the potential to create a new “you”
and to cause excitement for the user regarding the product or service.
“More freely, more interestingly, and more creatively,” love, power, and human nature (potential) will awaken...Not merely an escape from reality to a virtual
world, but an adventure with which to expand the viewpoint or worldview ensues, that it may clear away daily worries and problems as if wrapping them into
a small ball.

The following lists the percentage of people who have bought something online in the past month in each country.

No. 1 United Kingdom: 76%
No. 2 Korea/Germany: 72%
No. 3 Japan: 68%
(From Global Overview, January 2017)
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Expanding Possibilities Through VR

Through VR we people can step into not only the universe, but also the unexplored regions around the world,
the outback of the natural world, the local parts of the historical heritages. Moreover, people will be able to
experience past historical times and the future world to come. History, natural science, sociology, etc. can
also be acquired more deeply than learning at school lessons by experiencing with VR. We will be able to
various experience at places and times when we could not visit in reality, and the world surrounding us will
become wider, deeper and more involving real experiences. When these experiences are realized, enjoying
entertainment or shopping through VR will be quite common, like the spread of light bulbs and televisions in
the past
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Fusion of Business and Art, Things Breaking Through the 
Red Ocean of VR

What is brought by experience with VR creates the influence and sensibility that is bought about by art. For
example, an abstract picture drawn by Picasso and a picture are imitated. Image and color, the touch of paint
brush resemble so much. However, a distinct difference will come out between the universal art that continues to
be loved even beyond the time and the work that will be gradually forgotten. What is expressed there, is the
spirit of the times, the energy of love, the power of the mind that Picasso tried to convey. Awareness of business
and artistic sense is already being raised all over the world and is already becoming a red ocean in every fieldin
conjunction with VR. However, when asking the meaning of true art, the era of the spirit of the times, the energy
of love, the power of the mind going beyond this appearance beauty will penetrate this red ocean.
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The secret of creation of Elieux Station

Creation of entertainment that opens the future that sublimates to a new dimension of such as value that resonates with the heart, unseen value. This Elieux
mission is created from the power of the mind in the polar of "truth/goodness/beauty" that combines scientific rationality and artistic mystique. To that end,
we are going to create the following three initiatives on top of each other:

Sort out social movements and necessary information and understand their intentions
Block information and have a silent (deep thought) time
By unifying the spirit and meditating, obtaining high-order inspiration, and see in into the future

By the planning members having experiences with getting aware of the inside of their minds and enhancing their sensitivity and understanding, their essence
can be included in the VR experiences of creating. This clarifies our own mind and sensibility and is a source of great inspiration. Moreover, how to put such
mental power into expertise, shake the user's mind, and create something that resonates insensitivity and understanding? Our mission is to pour all energy
devoting our life into creative activities of this invisible things of mind, and fusion of scientific rationality and artistic mystique.



Universal Philosophy on the Basis of Project

Furthermore, such energy is connected with the universe. Exchange with aliens is said to require being on the same spiritual wavelength before advanced
technology. The universe is infinite. It has existed from the infinite past and will continue in the unlimited future because it exists in God's desire. Because
this world is God’s creation, all the human races have own God's light in their hearts.
As a mental state advances, human beings become able to find themselves a part of the universe and a factor composing it. Moreover, as they look into the
universe of their hearts, they are also a part of the universe. Upon God's desire, we are one of light particles shaping the universe as are others.
God is light. Light sometimes appears as a particle and as a wave at other times. When light appears as a particle, matter emerges there. When light
appears as a wave, then it exists only as the action of a concept or thought. When the heart of God is condensed and becomes as one, it forms matter,
human beings, the earth, and the universe. When it appears as a wave and not as a condensed particle, it exists only as a wave of concept, thought, and a
radio wave flying around the universe. This leads to brand new and true exchange with the universe.
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Could give us permission for the video shoot when we meet.

For us, VR software is like a design picture, or like a story (book), which eternally produces countless experiences.These are only a few of the ideas of each

section in the Ellie Station plan. We created a summary of things that can be realized at an early stage, but this is a part of the contents that we will develop

at an early stage. The ideas for 10 years and 20 years in the future have already been accumulated.The artistry and the beauty of technology create realistic

changes of mind and spiritual awakening that cannot be believed to be virtual.



Your	Company

Collection	Elieux Interntional

(Elstyle co.ltd)

3%	Royalty

97%		revenue

2018 2019																																																															2020																																																															2021		

" VR	Annual	use	contract	start

License fee Art direction

Elieux License growth potential

Concerning the license agreement and payment Elieux Station will become a multi-facility complex that includes

theme parks, shopping malls, as well as travel, relaxation, and various services. Along with the expansion of

Collection Elieux, we will extend the VR penetration rate to over 50% worldwide by approximately 2020 in Tokyo.

by this time, aside from ticket (entrance fee) purchases, VR annual contracts such as for TV reception fees will

exist, along with services that allow for various VR experiences.
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Ticket	sales

"

VR	penetration	rate

100%

0%
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The kickoff along with your company

After the contract is signed under the consent of both parties, based on the messages from key members from your company and the French company, we

will start the Crowdfunding as stated in the proposal, make an announcement of the event and solicit for the contestants. We will also publicly announce

the kick-off of our project. It would be great if you We respect the corporate power of your foresight, , and mobility, and we will enthusiastically inform you

about cooperation regarding licensing.It would be great pleasure if we could work together with everyone at your company on this project moving toward

the future that will last long into the future. Thank you very much for taking the time to read through such a long messag
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Elieux Station Video (movie) 
Please carefully handle (https://youtu.be/wN9eMqOti7c) as it contains the images of a totally yet-to-be-released project.
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Thank you very much for giving up for time for Elieux today.

Collection	Elieux International	 Address	:	Level	11	Aoyama	Palacio	Tower	Kitaaoyama Minato-ku	Tokyo			Tel	:	81(0)3-5778-5256					E-mail	:	info@elieux.com
Web	:		Event	:Collection	Elieux https://www.elieux.com/ev-english/
Web	:	site	of	license	project of	2014 http://elieux.blogspot.com

Contact


